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Abstract

This mixed-methods study investigates how TikTok aids Gen Z EFL learners in Kazakhstan to
improve their English language proficiency and develop intercultural communication competence
(ICC). Using survey data (n=50), semi-structured interviews (n=10), and content analysis of 30
TikTok videos, the study finds important themes such as digital engagement, pragmatic learning,
cultural openness, and language variance. The levels of critical thinking and adaptive communication
differed by level of proficiency, despite the participants' considerable knowledge of cultural diversity
and worldwide English usage. According to the research, TikTok serves as a casual but effective
platform for language learning and cross-cultural inquiry.
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TIKTOK-TBIH, Z BYBIHbI APACBIHJIA AFBUINIBIH TIJITH YHPEHY KOHE
MOJEHUETAPAJIBIK KOMMYHUKALUAT'A BIKITAJIBI

Anoamna

byn makana TikTok mmatdopmaceinbiy Kazakctanmarel Z OybIHBIHA KaTaThIH aFbUIIIBIH TUTIH
mieT TUTl peTiHAe YHpeHylIulepre TULAIK AaFAblIapblH SKETUIAIpYre OHE MOJEHUETapasbIK
kommyHuKaius Ky3elperTinirin (ICC) gaMmbITyFa Kajlaii KeMeKTeceTiHiH KapacTelpaapl. CayainHama
nepekrepi  (n=50), sxapTeuiail KypbUibIMaanraH cyx6arrap (n=10) xone TikTok-Tarer 30
OeliHerka30ara OKYPri3UIreH Ma3MYHJBIK Tanjgay Heri3iHae 3epTrey UuQpPIbIK OesCeHATIK,
MparMaTUKadblK YHAPEHY, MOJCHU aIlbIKTHIK JKOHE TULAIK OPTYPIUIIK CHAKTBI MaHBI3/IbI
TaKbIPBINTApAbl aHBIKTAAbI. KaThICYIIBUTAPABbIH MOJICHH SPTYPIIUIIK MeH KahaHAbIK aFbUILIBIH TUTIH
KOJIZIaHy Typasibl OULTIMI KOFapbl OOJIFAHBIMEH, CHIHM OWIay MEH OeHiMIENTeH KOMMYHUKAIIHs
JIeHreinepi Tin MeHrepy JAeHreiine OainaneicTel e3repai. 3eprrey HoTkenepi TikTok-TeiH Tin
YHpEHY MEH MOJICHHETAPAJIbIK 3ePTTEYJIep YIIiH Oelipecmu, Oipak THIM/II ajlaH eKeHIH KOpCeTeIl.

Kinm co3oep: TikTok, maoenuemapanvlx kommyHukayus Kysvipemminici, Z OVblHbl, a2bLIUbIH
mini yupeHyuinepi, yugpivik oxbimy, NpazmMamuKkaiblk Ky3slpemmiiik, oetipecmu min yupeuy, oinim
bepyoeci aneymemmix meoud
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BJIUAHHUE TIKTOK HA MEKKYJIbTYPHYIO KOMMYHHUKAILIUIO U
N3YYEHUE AHI'VIMUCKOI'O A3BIKA CPEJAU ITOKOJIEHUSA Z

Annomayus

JlanHOE WCCeoBaHWE C MCIOJIB30BAHMEM CMEIIAHHBIX METOJOB H3y4YaeT, Kak rmiardopma
TikTok cmocoOCTByeT pa3BUTHIO AHTJIMMCKON S3BIKOBOM KOMIIETEHIIMM W MEXKKYJIbTYPHOU
kommyHukaiuu (ICC) cpenu uzydaronux aHrIMHCKUAN S3bIK KaK MHOCTPAHHBIA U3 MTOKOJICHUS Z B
Kazaxcrane. Ha ocHoBe manHBIX ompoca (n=50), MoaycTpyKTypHpOBaHHBIX HMHTEpBBIO (n=10) H
koHTeHT-aHanmu3a 30 BunmeoponukoB TikTok OblIM BBISBICHBI KIIOUEBBIE TEMBL: HU(pOBas
BOBJICUEHHOCTD, IIparMaTuieckoe oO0ydeHue, KyJabTypHas OTKPBITOCTh U S3bIKOBOE pa3HOOOpasue.
HecMoTpst Ha BBICOKHI YPOBEHb 3HAHUN YYACTHUKOB O KYJIBTYPHOM MHOTOOOpa3uu U TI00ATHHOM
WCIIOJIb30BAHUN AHIJIMMCKOTO SI3bIKA, YPOBEHb KPUTUYECKOTO MBIIUICHUS W aJanTUBHOM
KOMMYHHKAIIMM BapbUpOBAJICS B 3aBUCHUMOCTA OT YPOBHS BJAJACHHUS S3bIKOM. Pe3ynbTaThl
nokaseiBatoT, uto TikTok sBisiercst HepopManbHO#, HO 3P hEeKTUBHOM MIATHOPMOM ISl U3yUCHHUS
SI3bIKA U MEXKYJIBTYPHOTO B3aUMOJCHCTBUSI.

Knrwoueevie cnosa: TikTok, medxxckynemypnas KommyHukayus, HnoKoaeHue Z, uzyyaroujue
AHeNULICKULL A3bIK, YUdposoe obyuenue, npasmamuyeckds KOMnemeHyus, HeghopmaibHoe uzydenue
AZbIKA, COYUATbHBIE MeOUd 8 00PaA3068aHUU

Introduction

In the age of technology, social media platforms have emerged as effective instruments for
informal learning, particularly among Generation Z. Among different social media platforms and
applications, TikTok, with over one billion active users globally, has emerged as a space where users
engage with language and culture simultaneously. With its short-form films and algorithm-driven
content, Tiktok exposes users to diverse cultural expressions and authentic language use. TikTok
gives English language learners a chance to hear native speakers, discover idiomatic expressions, and
see how individuals from other cultures communicate, offering a dynamic environment for language
acquisition and cultural exchange. A systematic review by Jantan et al. (2024) highlights TikTok’s
role in enhancing speaking and listening skills through engaging, authentic content while the mixed-
method study conducted by Mohammed et al. (2025) found that 70% of English as a Foreign
Language (EFL) learners reported improved intercultural understanding through the platform, which
fosters cultural exchange and digital identity formation—key components of intercultural
communication competence (ICC).

Intercultural communication competence refers to the ability to communicate effectively and
appropriately across cultural contexts. Byram (1997) outlines five core dimensions of ICC: attitudes,
knowledge, skills of interpreting and relating, skills of discovery and interaction, and critical cultural
awareness. Complementing this, Bennett’s (1993) Developmental Model of Intercultural Sensitivity
(DMIS) further describes a progression from ethnocentrism to ethnorelativism, highlighting the
psychological stages of intercultural sensitivity. These theoretical models provide a foundation for
examining how digital platforms—particularly TikTok—influence ICC development among Gen Z
English as EFL learners. Building on this potential, this study investigates how TikTok influences the
development of ICC in Gen Z EFL learners, focusing on digital identity formation, cultural exposure,
and peer interaction.

Methods
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Research design This study employed a qualitative research design to gain an in-depth
understanding of Gen Z EFL learners’ experiences in developing ICC and enhancing English
language skills through Tiktok. The research methodology integrated three complementary
approaches: (1) content analysis of TikTok videos commonly accessed by EFL learners to examine
linguistic and cultural features; (2) online survey to collect broad insights into learners’ usage
patterns, perceived benefits, and intercultural awareness; and (3) semi-structured interviews with
selected participants to explore personal narratives, digital identity formation, and intercultural
engagement.

Data collection

50 participants completed a questionnaire based on Byram’s ICC model to assess their intercultural
attitudes, knowledge, and skills. Researchers analyzed 30 TikTok videos tagged with #LearnEnglish,
#CultureTalk, and #LanguageExchange to identify cultural and linguistic features. 10 participants
were selected for follow-up interviews to explore their perceptions of TikTok’s role in their
intercultural and linguistic development.

Data Analysis Survey responses were systematically coded and grouped based on Byram’s ICC
dimensions to identify trends in learners’ intercultural competence. The content analysis examined
TikTok videos for recurring themes, including cultural representation, language use, and patterns of
user interaction. Interview transcripts underwent thematic coding to uncover consistent patterns in
participants’ experiences, particularly regarding digital identity, cultural exposure, and peer
engagement.

Code Description
CcO Cultural Openness — Curiosity or respect toward other cultures
CL Cultural Learning — Specific cultural knowledge gained
LV Language Variation — Observations of English usage across cultures
PL Pragmatic Learning — Acquisition of idioms, slang, informal

expressions

] Intercultural Interaction — Engagement with users from other cultures

AC Adaptive Communication — Adjusting speech or behavior for cultural
context

SA Stereotype Awareness — Recognition or critique of cultural stereotypes

BR Barrier Reduction — Belief that TikTok promotes intercultural
understanding

CG Confidence Growth — Increased comfort or fluency in using English

CP Content Preference — Types of TikTok content found useful for learning

Table 1. Coding Categories for TikTok Content Analysis Based on ICC Framework

This table outlines the codes used to analyze interview responses and TikTok content, based on
Byram’s ICC model and Bennett’s DMIS.
Results
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A total of 50 Gen Z EFL learners participated in the survey, with the majority from Kazakhstan
(n=40), followed by Russia (n=5) and other countries (n=5). Most were aged 19-21 and identified as
intermediate or advanced English users. TikTok usage was high, with over 75% using the app daily
or several times a week.

Overall, participants demonstrated strong intercultural openness and curiosity, with an average
score of 4.1 across items related to attitudes toward other cultures. Cultural knowledge was also high,
averaging 4.2, as respondents frequently noted differences in how English is used across regions and
cultures. Interaction and adaptation skills were moderately strong, with an average score of 3.9,
particularly among advanced learners who reported engaging with users from other cultural
backgrounds and adjusting their communication styles accordingly. Critical cultural awareness
scored slightly lower at 3.7, with participants from Brazil, Egypt, and Spain showing greater
sensitivity to stereotypes and cultural nuance than those from Kazakhstan and Russia. TikTok was
widely recognized as a valuable tool for informal English learning. Participants reported improved
vocabulary, exposure to diverse accents, and increased motivation to use English in everyday
contexts, with an average score of 4.3 across related items. Preferred content included slang
explanations, cultural comparisons, and humorous sketches, which were seen as both engaging and
educational.

Theme Kazakhstan | Russia (n=5) Other Overall
(n=40) Countries (n=5) Average
ICC Attitudes 4.0 3.8 4.4 4.1
Cultural Knowledge 4.1 4.0 4.6 4.2
ICC Skills (Interaction | 3.8 3.7 4.3 3.9
& Adaptation)
Critical Cultural 3.6 3.5 4.0 3.7
Awareness
TikTok & English 4.3 4.1 4.5 4.3
Learning

Table 2. Average Scores by Theme and Region (n = 50)

Ten Gen Z English language learners from Kazakhstan, ages 16 to 24, representing beginner,
intermediate, and advanced proficiency levels, participated in semi-structured interviews. The
interviews investigated the ways in which TikTok affects the development of language skills in
English and ICC. TikTok was regularly cited by participants as a source of cultural knowledge,
including exposure to international customs, humor, and linguistic diversity. The majority stated they
were open to different cultures and characterized TikTok as a platform that encourages inquiry and
cross-cultural understanding. Discovering American slang, British sarcasm, and Nigerian weddings
were a few examples that improved their comprehension of language and context. Intercultural
interaction was common, with participants engaging in duets, comments, and live streams using
English. Seven out of ten described adjusting their communication style to accommodate cultural
differences, such as simplifying language or using emojis. All participants had encountered culturally
insensitive or stereotypical content; responses ranged from reporting and commenting to private
reflection. Six participants believed TikTok helps reduce cultural barriers, while others noted that
stereotypes still persist.
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These findings suggest that TikTok serves as a dynamic space for intercultural engagement and
informal language development among Kazakh youth. While ICC features such as cultural learning
and pragmatic competence were consistently strong, the depth of critical reflection and adaptive
communication varied by proficiency level.

Code Theme Frequency
CO Cultural Openness 9
CL Cultural Learning 10
LV Language Variation 10
PL Pragmatic Learning 10
I Intercultural Interaction 10
AC Adaptive Communication 7
SA Stereotype Awareness 10
BR Barrier Reduction 6
CG Confidence Growth 1
CP Content Preference 10

Table 3. Frequency of Codes Across Interviews (n = 10)

Based on its applicability to cross-cultural communication and English language acquisition, a
total of thirty TikTok videos were selected for content analysis. Videos were chosen using purposive
sampling and analyzed using a qualitative coding framework aligned with Byram’s ICC model and
pragmatic language features. The videos came in a variety of formats, such as comical jokes, slang
explanations, dialect challenges, and cultural comparisons. The creators were from different
backgrounds, including South Korea, Nigeria, The United Kingdom and the United States. Thematic
coding revealed consistent patterns across the dataset. Most videos demonstrated cultural openness
and promoted cultural learning by showcasing traditions, stereotypes, and humor from different
regions. Language variation was prominent, with creators highlighting differences in pronunciation,
idioms, and informal expressions. Pragmatic learning was evident in 26 out of 30 videos, often
through storytelling, role-play, or reaction formats. Intercultural interaction was less direct but present
in comment sections and duets. Adaptive communication strategies—such as code-switching,
simplified speech, and emoji use—were observed in 18 videos. Stereotype awareness was addressed
in 21 videos, often through satire or critique. Content preference leaned heavily toward humor and
relatable scenarios, which appeared to enhance engagement and retention.

Code Theme Frequency
CO Cultural Openness 28
CL Cultural Learning 27

4
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LV Language Variation 30
PL Pragmatic Learning 26
I Intercultural Interaction 19
AC Adaptive Communication 18
SA Stereotype Awareness 21
BR Barrier Reduction 15
CP Content Preference 30

Table 4. Frequency of ICC Features in TikTok Videos (n = 30)

These results indicate that informal English learning and ICC development are actively supported
by TikTok content. The videos encourage cultural understanding, pragmatic skill, and motivation
through captivating, creator-driven narratives

Discussion

According to this study, TikTok has a significant impact on Gen Z EFL learners in Kazakhstan's
informal English learning and intercultural communication competence (ICC). Three recurring
themes in the data from surveys, interviews, and content analysis included digital engagement,
pragmatic learning, and cultural openness.

The results of the survey demonstrated a high level of knowledge of linguistic variance and
positive sentiments toward cultural diversity. The pragmatic growth of the participants was supported
by the regular exposure to idioms, dialects, and slang. Critical cultural awareness scores, on the other
hand, were marginally lower, suggesting that there was little reflection on cultural bias or
preconceptions. Data from interviews supported these conclusions. Students characterized TikTok as
a platform for casual communication and cultural exploration. Although just one individual
specifically mentioned feeling more confident when using English, several changed their
communication techniques to interact with individuals from other backgrounds. This suggests that
while exposure is high, perceived gains in fluency may vary.

Content analysis confirmed that TikTok videos often promote cultural learning and language
variation through humor, storytelling, and relatable scenarios. Although there was less obvious direct
cross-cultural interaction, authors regularly addressed stereotypes and employed adaptive techniques
like simplified speech and code-switching.

Taken together, these findings highlight TikTok’s potential as a supplementary tool for developing
ICC and enhancing English language skills. However, the depth of intercultural reflection and the
consistency of adaptive communication strategies may depend on learners’ proficiency levels and
digital literacy. Future research could explore how guided use of TikTok—through structured
classroom activities or reflective prompts—might deepen intercultural awareness and support more
intentional language development.

Conclusion

To summarize, this study shows that TikTok supports Gen Z EFL learners in Kazakhstan by
promoting cultural awareness, exposure to diverse English use, and informal language practice.
Whereas participants showed strong ICC traits including pragmatics and cultural learning, there were
differences in deeper contemplation and adaptive communication. Gen Z's digital habits are in line
with TikTok's entertaining structure, and its educational potential could be increased with supervised
classroom use.
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